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                  MENU

Google Analytic: Sale Goals 01

02 Course Funnels 

03 Social media: Organic Campaign



The base 

Goals overview setup and goal
Purchases for each online course 01

A particular attention has been
paid between mobile vs desktop02

The conversion has been also
tracked via these two segments 03



             Iterative processes 

Aquisition & Source medium are
foundamental to give your
strategies directions

01



 Sale Funnels & Optimization

direct action on the onpage and/or
landing page 01

UX experience  with SEA + SEO 
 and content strategy 02



 Qui Gong campaign 

Community Engagement, Social
interaction  and drive traffic01

Set Objectives and increasing
conversion 02



 Transformation Campaign

Social Listening and increasing
number of followers 01

Social reach and content driven
visits 02




